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Sources: Global Business Travel Association/Concur, How Traveler Booking Behaviour Impacts Safety. CWT Solutions Group, Behavior Management: a new way to think about an old problem. Sabre: How Much Time are Travel Managers Wasting with Reconciliation? CWT Solutions Group: Best Available Rates Savings by Region. This data is for informational purposes only. Your results may vary.

Loyalty Booster
Loyalty Booster awards travelers 
additional loyalty points and 
miles just for booking their 
company’s corporate preferred 
hotels in-channel. 

It’s free to join and requires  
no extra work from you. 

Many travelers booked outside company channels at least once in  
the past year for hotel loyalty points, better pricing and convenience.

Loyalty Booster works! 
CWT offered travelers 1,000 bonus hotel loyalty points per eligible booking for two 
months. The results:

“Travel programs are typically 
seen as restrictive.  Loyalty 
programs present an 
opportunity to generate positive 
PR, increase traveler satisfaction 
and help deliver on program 
goals.  Test them and use the 
data to determine if they are 
right for your program.”  
 —  Marilyn Magallan, Global 

Travel Lead, Yanfeng 
Automotive Interiors

Why is non-compliance a problem?


